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•	 Aligned to the New Zealand Curriculum

•	 Key focus on marketing and advertising

•	 Promotes awareness, critical thinking and action
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New Zealand Curriculum Links

Key Competencies
Managing self: to engage in a range of learning experiences which encourage children to make 
informed choices for healthy lifestyle practices.

Relating to others: Share learning, negotiate and work with others to generate advertising ideas. 

Participating and contributing: to participate and contribute actively as a group member.

Thinking: to construct knowledge, reflect and evaluate different food advertising strategies.

Use language, symbols and texts: to communicate ideas orally, visually and in text. Access and 
interpret new knowledge.

Key Area of Learning: Food and Nutrition

Strand Level Achievement Learning Outcome Independent  
  Objective We are learning to: Concept

A. Levels Personal Growth Find out how different fruit and Hauora 
Personal 1/2 and Development vegetables are good for us  
Growth and   
Development Levels Personal Growth  Identify the nutritional benefits of Hauora 
 3/4 and Development fruit and vegetables and share     
   our understanding in creative ways

C. Levels Identity, Sensitivity Demonstrate respect through sharing Socio- 
Relationships 1/2 and Respect and cooperation in advertising activities ecological  
to Others     Perspective

 Levels Interpersonal Identify and demonstrate assertive Socio- 
 3/4 Skills communication skills as we work with ecological 
   others to deliver healthy eating messages Perspective

D. Levels Societal  Examine how food advertisements Health 
Healthy 1/2 Attitudes and affect our attitudes toward and choices Promotion 
Communities  Beliefs of different foods. Engage in activities 
and    to encourage others to eat fruit and 
Environments    vegetables

 Levels People and  Plan for and implement advertising Health 
 3/4 the Environment strategies to encourage a greater Promotion 
   consumption of fresh fruit and vegetables

Essential Learning Area: Health and Physical Education
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Interdependent Concepts
Hauora: develop understanding of the relationship between societal practices of advertising, 
the eating of fresh fruit/vegetables and personal well-being. 

Socio-ecological: explore how different aspects of advertising may influence our choice and 
enjoyment of fruit/vegetables.

Attitudes and values: practical experiences designed to help children develop health enhancing 
attitudes to fruit/vegetables.

Health promotion: take individual and collective action to promote fruit and vegetables to others.

Prospective Cross Curricular Links
English: making meaning of listening, reading, viewing and engaging in speaking, writing 
and presenting.

Mathematics: use of symbols, charts and diagrams to interpret and communicate information.

Technology: carry out informed and critical evaluations.

Arts: explore, refine and communicate ideas by connecting thinking and imagination to 
create works.

Social Science: consider social and environmental factors that influence choice.

Learning languages: identify links to social and cultural contexts.

The 5+ A Day Message

What is a serving? 
A serving is about a handful and as everyone uses their own hand, a child’s serving will be  
smaller than an adult’s. 

A Day represents eating fruit 
and vegetables every day

5+ represents 5 or more servings
of fruit and vegetables (2 of fruit 
and 3+ of vegetables)

The hand represents 
five or more servings 
(fingers) and a serving 
size is about a handful
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Introducing 5+ A Day® 
Marketing and Advertising

Lesson 1:  
5+ A Day® Salad boxes
Levels 1 to 4 
Here are the basic steps…

  Either build a Salad box, or obtain seed raising trays or use pots. 

  Place on a level and convenient spot.

  Fill with good quality soil (add compost). Soak and allow to drain.

  Sow rocket, spinach and carrot seeds included in your 5+ A Day resource by sprinkling onto 
the soil then adding a dusting of additional soil over the top to ensure seeds are covered.

  Water enough to keep the soil moist.

  Once sprouted, remove extra seedlings so that plants are 3-5cm apart.

  Harvest salad greens with scissors.

  Investigate and name the similarities and differences in the rocket and spinach leaves grown.

  Pick baby spinach and rocket leaves and make a salad.

Whether we are growing fruit and vegetables, eating them, or looking at fresh produce 
advertisements, 5+ A Day really can be part of our every day lives. This resource aims to help 
make 5+ A Day a way of life for children and their families. 

Planting the salad boxes in Lesson 1 will provide the children with a greater depth of experience 
of 5+ A Day and create a tangible backdrop for learning and sharing their understanding of fruit 
and vegetables in Lesson 2.

Lesson 3 builds on this understanding and provides opportunities for children to critically analyse 
advertisements, and to create their own advertising and marketing campaigns to promote fresh 
fruit and vegetables to their friends and families.
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Lesson 2: 
Learning and sharing our understanding about  
fruit and vegetables
Levels 1 to 4
Visit www.5aday.co.nz Interesting Fruit and Vegetable Facts to gather nutritional information 
about fruit and vegetables.

Pick Me
  Discuss a range of different fruit and vegetables and how different colours help our bodies 

in different ways.

 Ask students to complete the following sentence: If I was a fruit or vegetable I’d be a…

 Children draw themselves as their favourite fruit or vegetable.

  Children come up with two reasons why they chose that particular fruit or vegetable, 
e.g. tomato because I can be used in different ways and I’m good for the heart.

  Children become a part of a fruit and vegetable store, holding their picture up in front them 
so they can be easily identified (they may like to group themselves with other similar fruit  
or vegetables). The teacher leads by example and goes shopping, she fills her shopping cart 
with those fruit and/or vegetables that ‘sell’ themselves e.g. tell the teacher why she should 
include them in her shopping this week. 

5+ A Day Picnic
  I’m going on a picnic and I’m going to take a mouthwatering mango, who would like to 

come on a picnic and what are you going to bring. Children quickly catch on to the fact that 
they can only come on the picnic if they use alliteration with a fruit or vegetable they choose  
to bring. E.g. gorgeous green grape, enormous eggplant, wickedly wonderful watermelon, etc. 

Bumper Crops
  Design and decorate a personalized registration plate to promote fruit and vegetables. 

Display around the room – perhaps make them into mobiles.

EAT A RAINBOW

GR8 brainfood SNACK!
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Marketing and Advertising
with 5+ A Day® 

Lesson 3: 
Action Advertising with 5+ A Day® 

Levels 1 and 2

Research shows how children are hugely influenced by marketing ploys. A study found that 
children would say that the food from a box with a cartoon character on it, tasted better than  
the exact same food that came in a box without a cartoon character.  
(refer to article: Why Cartoon Characters Make Kids’ Food Taste Better  
healthland.time.com/2011/03/08/why-cartoon-characters-make-kids-food-taste-better/)

  Make a continuum which has “like” and “dislike” at either end. Call out a range of different foods 
and ask children to stand on the line in a place that tells you whether they would like to have 
the food being advertised or not (randomly ask children to explain their position, creating an 
awareness of factors that influence food preference/choice).

  Now repeat the activity showing children a range of advertisements. 

  Ask them to look carefully at the different advertisements. What features make this product’s 
advertisement appealing? (colour, character, bright, simple, funny, character, etc.).

 List these features on the board.

  Tell children that they have a very important job to do. They have to help 5+ A Day promote 
fresh fruit and vegetables to other children and their family. 

  Brainstorm some things we know about eating fruit and vegetables. E.g. different types, 
colours, good for us in different ways, how much to eat, etc.).

  What would we like other children to know about fruit and vegetables? (delicious, fun and  
good for us).

  Create a list of simple 5+ A Day key messages: eat five or more servings of fruit and  
vegetables every day, a serving is about a handful, fruit and vegetables = healthy kids  
or any other related messages. 

  Ask the children to design an apron or a tea towel, and to draw a picture and write a message 
that promotes the eating of fruit and vegetables.

(Designs could be laminated and posted around the school, or copied and placed into the school 
newsletter, or used as a school fundraiser, source and print aprons and tea towels and sell to 
school community) 
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Levels 3 and 4
Revisit why people need to eat 5+ A Day.

Discuss the main aims of advertising. 

 To attract sales for the company to make a profit.

 To increase awareness of the product by making it more visible to consumers. 

  To build the image of the product, which the company wants to make in the minds of 
the people. 

In groups have the students look carefully through a selection of both newspaper and magazine 
food advertisements to find advertisements that they think are effective. 
    Which items they would like to buy and why? 
     Select an advertisement that appeals to the group. Ask them to look carefully at it and 

describe what it is about the advertisement that is appealing. Help students to focus on 
certain elements of the advertisements, e.g. How has the designer tried to grab reader’s 
attention? Is the message easy to read and understand? How have they made the food 
look ‘delicious’ so you want to eat it? How does it stand out from the other advertisements? 
How is colour used? (Other considerations: picture, cartoon character, bright, simple, funny, 
easy to read, good message, celebrity endorsement, etc.) List the features described by 
different groups on the board.  

     Brainstorm some things we know about eating fruit and vegetables.
     Create a list of simple messages with children, e.g. 5+ A Day, eat a variety of fruit and 

vegetables, snack smart, colours, fruit and vegetables = healthy kids. 



8

Marketing and Advertising
with 5+ A Day® 

Choose activities from the options below: 

OPTION 1
Explain that the students are now professional health educators whose job it is to develop 
campaigns to encourage people to eat 5+ A Day.

Simply the Best
  Before developing a health campaign, health educators first carry out research to see what 

barriers people face in adopting a healthy attitude or behaviour (busy families, finding time,  
lack of knowledge, lack of cooking skills, taste preferences).

  Identify the benefits of adopting a healthy attitude or behaviour (increased energy, specific 
nutritional benefits from different coloured fruit and vegetables, e.g. for the heart, eyes,  
immune system, skin).

  Choose a target audience.

  Each group could prepare a short skit, print ad, or mock TV or radio ad that promotes their 
health message to their chosen audience.

OPTION 2
Give Me a Go
  5+ A Day is about to launch a new marketing campaign aimed at encouraging children to eat 

a variety of fresh fruit and vegetables. 

  What would we like other children to know about fruit and vegetables? e.g. they are delicious, 
fun and good for us.

  Children investigate a fruit or vegetable that they are less familiar with and design a 
“Give Me a Go” poster encouraging other children to eat their chosen fruit or vegetable.  
Include the following:

     The colour group this fruit/vegetable belongs to and its benefits.
     An interesting way of eating this fruit or vegetable.
     A healthy eating message for fruit and vegetables e.g. 5+ A Day.
     A picture that will appeal to other children.

  Laminate and post around the school, or copy and place some in the school newsletter.
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OPTION 3
Legendary Logos
Discuss the role of sport sponsorship. 

   Why do businesses sponsor sports teams? (To have people purchase their product.) 
What are the benefits for the sports team? (Funding for travel, equipment, clothing etc.).

   How do businesses promote themselves and their product or service through sports? 
E.g. through the use of logo’s, on shirts, bags, hats, billboards, revolving advertising boards, 
television advertisements, radio advertisements, cars, buses, memorabilia, etc. 

Encourage children to think of some logos they know. Have some samples available to look at 
and discuss. Include the 5+ A Day logo. What factors make the logos stand out (colour, simple, 
bold, graphic).

   You are the owner of a famous fruit and vegetable store. You have been chosen to sponsor the 
All Blacks for the Rugby World Cup. Children create a name for their store, a key message and 
then develop a logo to promote their store and product. 

OPTION 4
Mighty Mascot  
Discuss the role of a mascot. The mascot is a symbolic figure or object 
that sets a team or business apart from the rest and is believed to bring 
them good luck. It motivates the crowd, pleases children, and adds 
something to the business or team that is very special. It creates a sense 
of fun and play that captures attention and is not easily forgotten. As such 
it is usually quite memorable in its appearance, its traditions, and in how  
it motivates. 

What mascots do the children know of. Who is the mascot for 5+ A Day? 
If unknown introduce children to “Fredge”. Ask children how Fredge might 
fulfill the description of a mascot outlined above.

   Children design their own unforgettable mascot 
to promote fruit and vegetables and to bring 
good luck to the All Blacks playing in the world 
cup (or another favourite sports team). Display 
on a poster format.

A Day represents eating fruit 
and vegetables every day

5+ represents 5 or more servings
of fruit and vegetables (2 of fruit 
and 3+ of vegetables)

The hand represents 
five or more servings 
(fingers) and a serving 
size is about a handful
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The children’s task is to encourage their family members to eat at least 3 servings of vegetables and 
2 servings of fruit each day. Remind children to explain to their family what a serving size is and why 
it is important to eat different colours. 

  Photocopy or download (from 5aday.co.nz) a Fredge Family Challenge Card for each family 
member and record their results for one week. Tally up the amount of servings each day. 

  Place a (smiley face)  in the box each time you or your family have 5 daily servings.

  Place a (tick) √ in the box each time your family eats a rainbow of fruit and vegetable colours.

  Download the 5+ A Day Challenge Cube for the children to complete and construct. 
Children can display it where all the family can see it. 

Homework Activity
Fredge’s 5+ A Day® Family Challenge

  Fredge’s Family Challenge Name:

   Take Fredge’s Family Challenge and see who is eating at least 5 servings of fruit and vegetables each day for good health.

   Enter the number of servings eaten at each meal, each day. Remember a serving is about a handful.

   Try for as many different coloured fruit and vegetables as you can.

   The family members who reach 5 or more servings each day with the most colours win the challenge.

 Monday Tuesday Wednesday Thursday Friday Saturday Sunday

Breakfast

Lunch

Dinner

Snacks

Daily serving total

Daily colour total

Visit 5aday.co.nz to print off more challenge sheets and to see Fredge’s daily totals.

Parents can ‘like’       Fredge on Facebook and follow him on Twitter for great prizes, recipes and tips.
5aday.co.nz
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Visit 5aday.co.nz for everything 
you ever wanted to know about 
fresh fruit and vegetables

‘Like’         us on Facebook and follow us on Twitter for fun facts, 
recipes and great prizes.

5+ A Day Summer Salad 

Ingredients 
choose at least one from the following groups: 
Watercress, red and green lettuce, baby spinach,  
Cos lettuce, iceberg lettuce, rocket
Mint, basil, parsley, thyme
Spring onion, red onion, cucumber, radishes, 
tomatoes, carrots, avocado
Croutons, feta cheese, pine nuts, mixed nuts or seeds

Salad Dressing
6 tablespoons of olive oil
2 tablespoons of balsamic vinegar or lemon juice
¼ teaspoon crushed garlic
½ teaspoon Dijon mustard
Cracked black pepper

Method
Wash and dry the leaves. Use a salad 
spinner if you have one otherwise gently 
dry them in some paper towels
Pick herb leaves off their stalks
Prepare vegetables by either finely slicing 
or peeling
Toss everything together
Add a little salad dressing

5aday.co.nz


